
Expand Your Marketing Knowledge in the Following Areas:

Do you have marketing ideas that never come to fruition? Feeling 
overwhelmed and wish you didn’t have to focus on your 
marketing? Are you falling behind your competition?

Most practicing professionals attend conferences and 
study groups to learn how we can grow our practice. 
Though we’re dedicated to doing the work while we’re 
there, many of us also fall back into a regular routine once 
we’re back at work — despite our best intentions! Why? 
Because we do not have easy steps and strategies to 
make it happen. Let’s change that. 

In this interactive, innovative course, formulate a 
successful, doable practice marketing plan by utilizing 

internal, external, community, digital, and social media marketing strategies. Discover 
how to train team members to be the practice’s most powerful marketing asset. Social 
media channels, resources, and tools for team training will be discussed. Leave this 
session with an action plan, implementation tools and strategies to develop and execute 
a doable marketing plan.
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How can your practice POSSIBLY market to everyone?

If your practice is struggling to recruit or retain 
patients, it’s time to reconsider your marketing 
approach. Learn how to leverage what we have 
known all along: the power of connection. During 
this highly relevant course, attendees will gain 
techniques, strategies, and platforms to maximize 
their message across generations. 

From effectively utilizing marketing outlets to 
creating custom content, attendees leave this session with the skills necessary 
to convert their target audience into new patients. The course will also cover 
ways to increase efficiency and practice success by highlighting the strengths 
of a generationally diverse team.

★ Engage and motivate your team to 
market for you

★ Learn how to maximize your          
multigenerational team’s strengths and 
skillsets 

★ Understand how to create marketing 
strategies for various dental specialties 
and services 

★ Optimize your marketing campaigns 
through tools, resources, training, and 
delegating tasks 

★ Evaluate skillsets available from within 
the practice versus which tasks should 
be outsourced

LEARNING OBJECTIVES:

Suggested Formats: Full or Partial Day; Lecture, Workshop  •  Suggested Audience: Dentist and Team Members

★ Obtain the knowledge needed to 
design an effective marketing plan 

★ Learn which platforms can be 
leveraged to reach specific audiences 

★ Identify messaging that connects with 
your ideal patient 

★ Develop the skills to construct a 
generationally diverse team

LEARNING OBJECTIVES:

The largest generation in the workforce? Millennials.  
The largest growing generation on Facebook? Baby Boomers.

How to Create a DOABLE Marketing Plan We are More Alike than Different: 
Marketing Through the Generations




